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Product and technology leader with deep experience building and improving enterprise products whose value depends on data. Across PKI Solutions, Nike and Amazon, worked in environments exceeding 1M events, transactions or customer interactions daily, translating complex data into security insights, demand planning decisions and measurable customer-experience improvements. Combines hands-on SQL analysis and technical judgment with customer discovery, product strategy and commercial leadership. At PKI Solutions, led PKI Spotlight from 0-to-1 development through 1-to-10 growth, establishing product, Agile engineering, support and product marketing practices that helped drive 4x customer growth and 3.5x ARR growth.
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EXPERTISE AND TOOLS
Strategy and growth
Product strategy and portfolios
Roadmap ownership
Positioning and go-to-market
Customer acquisition and retention
Budget and vendor management
Technology and AI
Architecture and tool selection
AI/ML integration
Claude, ChatGPT, Lovable, Codex
Discovery and insight
Customer and prospect discovery
Voice of Customer
Market-informed prioritization
SQL and Google Analytics
Tableau and ETL oversight
Leadership and delivery
Product organization development
Executive stakeholder alignment
Hiring and coaching
Agile and dependency management
Jira, Confluence, VersionOne
Design and commercial tools
Figma, Adobe Creative Suite
Miro, Google Ads, LinkedIn advertising
Salesforce, LinkedIn Navigator, ZoomInfo
EDUCATION
BS, Multimedia and Web Development
Art Institute of Portland
CERTIFICATIONS
SAFe Product Owner / Product Manager
Scrum Product Owner
Scrum Master







PROFESSIONAL ACHIEVEMENTS
PKI Solutions: 4x new-customer growth and 3.5x ARR growth over three years; 100% NRR in the first two years and over 92% NRR in year three.
PKI Solutions: AI adoption increased delivery velocity 50% in 90 days while escaped defects stayed below 5%. Platform earned Gartner recognition and a Fortress Cybersecurity Award.
Nike: AI/ML planning tools adopted by all North America Retail Planners within 90 days; transformation targeted a $33M–$54M EBITA opportunity, not realized financial results.
Amazon: first-year YoY latency reductions of 15% for the top 95% of Alexa Shopping experiences and 10% for the tail 5%.
Nike: consolidated 28 help sites to 11, reducing the footprint 60.7%; Akamai caching reduced transactional costs 40%.
PROFESSIONAL EXPERIENCE
PKI SOLUTIONS
Director of Product Management | May 2023–Present
As the Head of Product & Engineering I led PKI Spotlight from 0-to-1 development through 1-to-10 growth as an on-premises B2B cybersecurity monitoring solution. Owned strategy, roadmap, a $2.5M+ budget and vendor selection, contracts, negotiation, performance and delivery; established onboarding, Tier 1 support, SLAs and escalation practices.
Turned 1M+ daily certificate-related events into actionable security insights, packaged and exposed via API for downstream SIEM consumption, helping enterprise customers monitor infrastructure and identify risks.
Served as product expert, working directly with enterprise customers, prospects and security specialists to validate needs and shape differentiated offerings. Used SQL to investigate enterprise data alongside customer, support, sales and market signals, translating analysis into investment and roadmap priorities.
Expanded Hardware Security Module, Certificate Authority and SIEM integrations to support monitoring, risk detection and maturity assessment within customers’ existing security workflows.
Connected data-driven monitoring capabilities to customer value propositions, partnering with executives on positioning, strategic sales, acquisition and retention.
Established requirements, backlog prioritization, sprint planning, refinement and retrospectives. Aligned monthly releases and quarterly announcements with customer value and go-to-market activity.
Made hands-on architecture, technology-stack and software-tool decisions, balancing security, maintainability and technical debt. Led AI transformation across Product and Engineering, reshaping workflows to improve delivery and reduce token utilization.

AMAZON
Senior Technology Program Manager III (L6), Alexa Shopping | Sep 2021–Apr 2023
Led the global Alexa Shopping latency program across 100+ service and engineering teams in an ecosystem exceeding 1M customer interaction turns daily. Translated utterance and latency analysis by geography into a multi-year investment roadmap, prioritizing improvements with the greatest customer-experience impact.
Aligned executive and engineering stakeholders on targets, sequencing and dependencies for the global latency program supporting AI-enabled Alexa Shopping experiences, including LLM-based routing, across a highly matrixed organization.
NIKE
Senior Technical Product Manager, Supply Chain Technology | Jan 2018–Sep 2021
Led development of a custom demand planning application in an enterprise environment exceeding 1M transactional records daily. Integrated AI/ML demand forecasting model outputs into the tool alongside retail transaction and product data, enabling actionable planning insights, inventory decisions and downstream manufacturing alignment.
Established weekly stakeholder and user feedback sessions to capture Voice of Customer insights, validate needs and iterate prototypes. Used SQL to investigate enterprise planning data and translate findings into requirements and roadmap priorities.
Aligned business product management, UX, engineering, data science and supply chain teams on requirements and dependencies. Recruited, coached and mentored talent while remaining hands-on with prototypes and user stories.
Technical Product Manager, Go-to-Market Sales Data Reporting | Jun 2017–Dec 2017
Preserved Wholesale Sales Planning reporting continuity as Nike consolidated six regions into four through data transformation and historical restatement. Managed automated reporting, data ingestion, ETL and Tableau delivery, making enterprise sales data usable across downstream planning workflows.
KINDERCARE
Lead Technical Product Manager | Aug 2016–Jun 2017
Regulated delivery of crucial customer management ERP applications that oversaw customer profiles and online registration, financial recording, online payments, and daycare locations. Generated functional and non-functional use cases and user stories.
Pioneered an increase in velocity by more than 100% within the first 30 days by managing internal and vendor-augmented engineering resources utilizing Scrum and Kanban methodologies to deliver key-value drops.
Spearheaded primary migration strategy and architected validation tools necessary for big-data migration (10 years of financial history) from legacy center management software.
Developed wireframes and low-resolution mockups to drive rapid prototyping with critical stakeholders. Resulting in a clear definition of requirements for feature delivery and a 50% reduction in defects and missed scope.
ADDITIONAL EXPERIENCE
Technical lead for the digital consumer services portfolio, managing an internally facing customer service platform, knowledge base for customer service reps, internal customer service, external sales chat messaging systems, and Nike.com/GetHelp for all language/locales.
Drove expansion of Nike.com/GetHelp pages to over a dozen new marketplaces to support global expansion of local retail and ecommerce, including GDPR compliance and localization.
Reduced technology footprint by 60% through re-architecture of core systems while increasing marketplace coverage by over 100%. 
Expanded a digital services portfolio to drive 20% gross sales growth and reduced operating costs $750K. Cut turnaround from 16 to 8 weeks and enabled 4x project throughput through process improvements and stronger delivery visibility.
Led 29 direct reports delivering 400+ projects quarterly, primarily marketing videos alongside websites and branding. Managed budgets of roughly 20% of company revenue, vendor delivery and creative work recognized with 100+ awards.
Built and led a creative and technology agency, owning business strategy, client relationships, budgets and executive pitches. Led marketing teams and creative direction; developed web applications, custom ERP and workflow automation. Used custom analytics, Google Analytics and video campaign performance to guide decisions.
